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Understanding the Meta Pixel: a simplified guide

Introduction to the Meta Pixel

The Meta Pixel is a piece of code that you add to your website, acting as an
invisible observer that tracks user actions after they click on one of your Facebook
or Instagram ads. Whether a user visits a page or adds an item to their basket, the
pixel records these activities, providing crucial data back to Meta to refine your
advertising efforts.

How the Meta Pixel Works

Using Cookies to Track User Activity

The Meta Pixel utilizes cookies, which are small files stored on a user's device.
These cookies help the pixel to collect data about user activities, such as page
visits and transactions. This information is then sent back to Facebook, enabling
you to measure ad effectiveness, tailor your ads, and build targeted audiences
based on actual user behaviour.

There are some key features of the pixel, which we have shared below:

1. Optimised ad delivery - the pixel ensures your ads are displayed to users
most likely to engage with them, thus enhancing the efficiency of your ad spend.

2. Custom audiences and dynamic ads - you can create Custom Audiences
from website visitors to target ads more precisely. For example, the Pixel allows us
to see which users have watch 75% of a particular video - this user is engaged
with your content over and beyond another user only watching 5% of the same
video. We can use this to our advantage by serving ads to audiences that show
higher levels of engagement.

3. Insights and analytics: we gain detailed insights from the pixel's dashboard
about how users interact with your website, which pages are of particular interest
and how many of the users clicking on the ads reach particular stages in the sign
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up journey (e.g add to cart, check out, thank you page) which helps us to make
informed decisions backed by data.

4. Advanced Audience Matching - this feature enhances the accuracy of
creating Custom Audiences by using additional customer data (like email
addresses) provided by you. This method improves targeting and the relevance
of the ads served. This is an option that can be toggled on/off.

Compliance and Privacy Considerations

The use of the Meta Pixel involves handling personal data, which necessitates
compliance with GDPR — just in the same way as you would use Google Analytics
tracking.

When handling this data it is important to:

Inform visitors - clearly explain the use of cookies and the fact you track user
behaviour to enhance the experience you're delivering to your users.

Obtain consent - ensure that visitors agree to the tracking, via Allow/Manage
Cookie options on page load.

Maintain transparency - be open about the data being collected and how you
intend to use it.

Audience Network

This is a collection of third-party apps and sites that partner with Facebook to
show ads. While it extends the reach of your ads beyond Facebook, you have the
option to disable this placement if concerns about data usage and audience
privacy are paramount. This feature allows greater control over where your ads
are displayed and how your data is used. In simple terms the Audience Network
operates similarly to Google Search ads - in that the ads will appear on third
party websites. This is a placement that can be toggled on/off.

Navigator Media & Advertising Ltd
How To Series — v3. October 2024



